
C O M M O N S E N S E W E B M A R K E T I N G B Y D A V I D N O T E S T I N E

h t t p : / / w w w . c y b e r - r o b o t i c s . c o m

Cyber-Robotics, Inc., 2005 Zeus Internet Marketing Robot

4

Table of Contents

Why Another Book On Web Site Marketing? 9
Welcome 9
Self discipline and hard work 10

PART 1 12

COMMON SENSE WEB SITE MARKETING BASICS 12

Use Common Sense from the Real World 13
Web marketing is the same as real-world marketing 13
Ask for proof before spending a dime 13

Introduction to Narratives 16

Why Reinvent the Marketing Wheel? –A Narrative 17
Competing in the search engines 17
Networking in the real world 18
Planning a business 19
Networking on the web 20
Advertising on the web 20
Marketing on the web is the same as in the real world 21
Web link communities 22
Qualified prospects and web site visitors 23
An organized link directory is quality content 24
Zeus as a web explorer 24
Knowledge is power everywhere 25
Zeus as a salesman 26
All marketing takes work 26
Asking for proof 27
Link popularity 28
Doubling your money in the real world 29
It makes sense now 29

Putting Web Site Marketing in Perspective - A Narrative 31
A web site is a real business and requires hard work 31
Misinformation on the web 32
The Importance of visitor tracking 33
Putting search engine marketing in perspective 35

Shame on the Search Engine World 57
Troubling times 57
The webmasters pay 58
True consistent traffic 59
Linking myth 60
Search engines admit to using links 60

Not fo
r P

urchase



C O M M O N S E N S E W E B M A R K E T I N G B Y D A V I D N O T E S T I N E

h t t p : / / w w w . c y b e r - r o b o t i c s . c o m

Cyber-Robotics, Inc., 2005 Zeus Internet Marketing Robot

5

The first step is forgetting 60
A hard lesson 61

The Truth about Search Engine Marketing 63
“The Truth” 63
Finding the web sites that have links to your web sites 64
Search engine listings are only links to your web site 64
Qualified visitors 64
Give the search engines what they want 65
You can’t trick the search engines 66

Where Visitors Come From - Search Engine Study Results 67
Booz-Allen & Hamilton study 67
StatMarket study 67
Past studies are not in conflict with new studies 67

The 3 Keys to Web Site Marketing Success are: 69
Success Key 1 - Have lots of good, useful content 69
Success Key 2 - Have lots of quality links pointing to your web site 70
Success Key 3 - Create opportunities by networking 70
Summation 71

Content 72
Keep it simple! 72
Deciding on your content 73
Content is like advertising giveaways 73
What themed content to add 73
A diversity of content 74
How to add content to your web site 74
The use of a link directory for content 74
Web site active look 75
Your web site’s server speed 75
Navigation within your site 75

PART 2 78

LINK MARKETING 78

The Linked Beginnings of the Internet 79
Then came the search engines 79
The truth always takes work 79
Linking is Google 80
Linking truths 80
What do I need? 80

Linking 101 82
The Perfect Link 82
The Realistic Link 83
Steps to Building Links 83
Programs used in Manually Building Links 84



C O M M O N S E N S E W E B M A R K E T I N G B Y D A V I D N O T E S T I N E

h t t p : / / w w w . c y b e r - r o b o t i c s . c o m

Cyber-Robotics, Inc., 2005 Zeus Internet Marketing Robot

6

The Benefits of Link Marketing over Search Engine Marketing 86
The importance of knowing your numbers 86
Web site statistics for Cyber-Robotics.com 86
Marketing diversification 87
Consistent qualified traffic 88
Checking your Link Popularity 89
Summary 89

Understanding the Flow of Internet Traffic to Attain Website Traffic 91
Visitor competition 91
Understanding linking 92
The Favorites link directory 93

The Basics of Asking for a Reciprocal Link 94

The Web’s Trust Factor 95
Other webmasters check your web site 95
A webmaster’s vote 95
Control of more keywords 95
Single-most important traffic concept 95

Linking Do’s and Don’ts 97
Create your link directory to be tightly themed. 97
Use common sense when choosing which web sites to ask for a link 97
Link directory creation guidelines 99

Link Building Robots 101
Common Misconceptions about Link Building Robots 101
A Link Building Robot saves 90% of the time involved in link building 101
What to look for in a link-building robot 102

PART 3 103

-NETWORKING- INTERNET BUSINESS OPPORTUNITIES 103

Networking for the Web 104
Interactions between humans and businesses 104
Teamwork 104
Paid employees 105
Web marketing must lead to networking 105
Create web alliances 105
Links create personal interactions 105

Link Marketing Leads to Business Opportunities 107
Opening up lines of communication 107
Expanding your luck base 107
Opportunities happen 108

Web Presence Creation 110
Creating a web presence 110
Strategic trusts 111



C O M M O N S E N S E W E B M A R K E T I N G B Y D A V I D N O T E S T I N E

h t t p : / / w w w . c y b e r - r o b o t i c s . c o m

Cyber-Robotics, Inc., 2005 Zeus Internet Marketing Robot

7

Links and search engine marketing 112
Strategic opportunities 114

Using This Book as a Web Marketing Opportunity 116
Increase your link trade acceptance 116
Added .PDF content for your web site 117

PART 4 118

OTHER STUFF 118

Link Farms, Link Nests, Link Memberships and Free-for-All Link Pages 119

Understanding Meta Tags 122
Adding a description and keywords META tag 122

Automatic Submit Programs 124
Submitting by hand 125
Re-submitting monthly to the search engines 125

Search Engine Robot Visiting Patterns 126

PART 5 127

APPENDICES 127

Zeus Internet Marketing Robot 128
Immediate increase in web site traffic 128
Qualified traffic 128
Repeat traffic 129
Zeus is also an alternative approach to search engines 129
Saves you time 129
Easily manage dozens of web sites 130
Matches the design of your web site 130
How Zeus works 130
Zeus is search engine friendly 131
Ease of use 131
EZ-Train 132
Computer assisted instruction 132
User interface 132
Built-in help 132
Job area quick tours 133
Setup wizards 133
Reviewing, approving and maintaining web site data 133
Creation and uploading to your web site 133
Emailing 133
Auditing 134
Misc. features 134



C O M M O N S E N S E W E B M A R K E T I N G B Y D A V I D N O T E S T I N E

h t t p : / / w w w . c y b e r - r o b o t i c s . c o m

Cyber-Robotics, Inc., 2005 Zeus Internet Marketing Robot

8

Zeus Testimonials 135

Reviews from the Experts 138

Cyber-Robotics, Inc. 140

David Notestine 142
Cyber-Robotics.com 142
ZeusCollective.com 143
Toolady.com 143
CrownJewels.com 143
Crown Jewels 143
Prior skills, knowledge and positions 144

Zeus Collective 145
Order against chaos 145
The Zeus Collective is here 145
The story of the Zeus Collective 146

Search Engine Marketing Rumors Concerning Zeus 148
The real Google dance 148
themeindex.html 149

Zeus Power Tips 151
This chapter includes: 151
When your Zeus finds the wrong web sites 152
How to add, edit or delete new web sites to visit 153
Approve the web sites Zeus finds often 155
Adding personal comments to include in link trade request emails 156
Quickly find the hyperlink to a ThemeSite’s link page while approving 158
Using META keyword phrases Zeus finds in high-scoring ThemeSites 159
Making Zeus speed up 160
Using MailMerge tags in the Subject of your link trade request message 161
Sorting ThemeSites using SQL sorts 162
Use your own META tags and keywords in your directory pages: 163
Editing templates to use columns for navbars in your Theme category pages 164
Removing the red score text under each directory listing: 165
Send one email at a time: 166
Rename link page file extensions: 167
Make a site a link partner: 168
Manually adding a web site to your directory: 169
How to rename the directory folder: 170
Sort ThemeSites emailed before a certain date: 171


